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Certificate Course offered by M/S FICOM Engineering Pvt. Ltd,
on
Digital Marketing to BBM/B.Com/BCA/M.Com Students - AY-2015-16

This course 15 designed for practical leaming, where students will be expected to work with
& marketing datasets, dummy display ads, virtunl website optimization, SEQ based on instructions
in lectures and class discussions. At the end of this course, the participants will understand
various channels und activities essential to plan to implement and manage an effective digital
marketing strategy for their businesses. The course also empowers students with the right skills

required 1o be professionat digital marketers,

Objectives:
1. Explonng the emerging tools offered by the internct.

2. Understund and estimate the mindset of the online consumer.

3. Design 1ools 1o enhance online consumer experiences.

4. Monitor. evaluale and iterate traffic-building activities for marketers.

S, Evaluate internet-marketing metrics and identify KPL

. 6. Benelit the marketers through better consumer segmentation, forecasting consumer trends

and consumer analytics.
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Unit - 1

Unit -2

Sy llabus

‘ iil;_'ilvllrMul".&Aﬂi}!g ~ An Overview and Introduction : (6 Hours)

Inuoduction, The changing face of advertising, the technology behind digita
marketing. Key teems and concepls, What is marketing? What is digital marketing
Undesstanding masketing strategy, the building blocks of marketing, Search Engi
Optmization Practitioner

Content Marketing ( 6Hours)

Why comtent? — An overview, The growth of content marketing in the digital age,
Technical and architectural strategies: Content strategies: Offsite opiirnimio%

sirategies, Click-through and site conversion strategies: Social Media and In
Audience Profiling Case study

Unit -3

Mobile Marketing Practitioner ( 6 Hours)

Introduction, Key reems and  concepts, the role of mobile in pe
commumcation, Mobile messaging channels, Location and mobile, Mobil
commerce, Integrating mobile into online und Pay per Click Practitioner

| EL |

Unit -4

Social Media Channels: ( 6 Hours)
niroduction, Key terms and concepts, Social media channels, Social networking
‘onlent creation, Bookmarking and sggregating. Location and social medi

racking social media campaigns Social media marketing: Rules of engagem

Tools of the trade Advantages and challenges.
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Unit -5
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Email Marketing ( 6 Hours)

Introduction, Key terms and concepts, Email strategy and planning, Step-by

process Tools of the trade, Advantages and challenges. Display Advertising, Di
_Brand Strategics Other important elements of DM channels
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Course Time Table - 2018-19

Uste Time ___CONTENT OF THE COURSE_
gt Morketing ~ An Owerview and
Inroduction = The changing face al
TD.0UAM - 1.00 1M mdvertinies, the technoliuy behind lijgital
0504 2 murkeling, Key termms andmngu.pu ==
el Whit b5 merketiong?  What s dipital
; matleting?  Understanding — marketing
00PN - 500 '™ rutegy, the hutlding blocks of marketing,
- Search Engine Oplinization Practitioner
Coptent Murkeling - Why condent?  An
Tharview,  The  growih of  eonlent
N -
TOR0AM - 1,06 '™ marheling in the digital age, Technical and
12 033 | Archiicciural sirtegles i
AR Contenl mirmegies: OfMsite Oplimization
3105 "M - 5.00 P steiteples,  Click-trough — and  glie
= conversion stategiev: social media und
.y Imternet sudience Profil ing Case study il
Ml | Marketing Practitioner:
000 AM - | g0 P | hroduction, key termis and concepts; the
' rode of mobdle in personal COfTITHIn Laition,
I9.082008 | o _mebile mussing channcls
Localion. — and  maohile COmIMerce,
00 P -5 00 'he mteprating mobile int snline snd pay per
b elich practitloner
social Media Chansels, imtroduction, key
lerin ind concepts, socinl medin chanmels
L0 P _ _ '
PRRCHY: A< 0 g social networking, content creation, book
arking snd I
M0R2018 f— et e B B
Loscation and social media, wacking social
2000 PM - 5.00 PM medin campaigns, socinl media marketing
fules of engngement, tools of the trade,
advantupes and chall
Email Marketing: imroduction, key terms
1000 AM - Lo p6 | 0 coneepty, email strategy and planning,
step by slep process, tools of the trade,
02.09.2018 o advantages and challen
Display  Adventising, Digital  Brand
Z00PM-S00PM | Strategies Other important elements of
DM channels
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List of Students (1 M.Com/I B.Com/BBA) Participated in Digital Markcting
Certificate Program AY 2018-19
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