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Certificate Course offered by M/S FICOM Engineering Pvt. Ltd,
on
Digital Marketing to BBM/B.Com/BCA/M.Com Students - AY-2015-16

This course 15 designed for practical leaming, where students will be expected to work with
& marketing datasets, dummy display ads, virtunl website optimization, SEQ based on instructions
in lectures and class discussions. At the end of this course, the participants will understand
various channels und activities essential to plan to implement and manage an effective digital
marketing strategy for their businesses. The course also empowers students with the right skills

required 1o be professionat digital marketers,

Objectives:
1. Explonng the emerging tools offered by the internct.

2. Understund and estimate the mindset of the online consumer.

3. Design 1ools 1o enhance online consumer experiences.

4. Monitor. evaluale and iterate traffic-building activities for marketers.

S, Evaluate internet-marketing metrics and identify KPL

. 6. Benelit the marketers through better consumer segmentation, forecasting consumer trends

and consumer analytics.
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Unit - 1

Unit -2

Sy llabus

‘ iil;_'ilvllrMul".&Aﬂi}!g ~ An Overview and Introduction : (6 Hours)

Inuoduction, The changing face of advertising, the technology behind digita
marketing. Key teems and concepls, What is marketing? What is digital marketing
Undesstanding masketing strategy, the building blocks of marketing, Search Engi
Optmization Practitioner

Content Marketing ( 6Hours)

Why comtent? — An overview, The growth of content marketing in the digital age,
Technical and architectural strategies: Content strategies: Offsite opiirnimio%

sirategies, Click-through and site conversion strategies: Social Media and In
Audience Profiling Case study

Unit -3

Mobile Marketing Practitioner ( 6 Hours)

Introduction, Key reems and  concepts, the role of mobile in pe
commumcation, Mobile messaging channels, Location and mobile, Mobil
commerce, Integrating mobile into online und Pay per Click Practitioner

| EL |

Unit -4

Social Media Channels: ( 6 Hours)
niroduction, Key terms and concepts, Social media channels, Social networking
‘onlent creation, Bookmarking and sggregating. Location and social medi

racking social media campaigns Social media marketing: Rules of engagem

Tools of the trade Advantages and challenges.
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Unit -5

——
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Email Marketing ( 6 Hours)

Introduction, Key terms and concepts, Email strategy and planning, Step-by

process Tools of the trade, Advantages and challenges. Display Advertising, Di
_Brand Strategics Other important elements of DM channels
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Course Time Table - 2016-17

Date

TIME

CONTENT OF THE COURSE

WT-08-2016

1O,00AM - 1.00 PM

Digstal  Marketing - An Overview and
Infroduction — The changing face of
advertising, the technology behind digital
murketing, Key terms and concepts

200 'M - 5.00 PM

What is morketing? What 5 dignal
murketing?  Understonding  marketing
itmiegy, the huilding blecks of marketing,
Seirch Engine Optimization Praztitioner

|4-08-2015

1000 AM - 1.00 PM

Content Marketing -~ Why contént?  An
Overview, The prowth of content
mnrkefing in the digital age, Technical and
archifeciural siraiepies:

.00 PM - 5.00 PM

21-08-2016

Coment. strategies:  OfTsite. Oplimization
sirntegias,  Click-thwough  wmd — sile
conversinn siralegles; soclal medin and
Inteened audiencs Profiling Cose study

1000 AM - 1.00 PM

Moblle  Marketing  Practitioner
introducrion, kiy woms and conceph, Ve
rede of maobils in pervonal communrcntio,
im0kl messing channcks

200 P - 300 PM

Locoiion  and  mobile  commerce.
integrating mobile into online and pay per
click prattitomner

10060 AR - 1,00 FM

Social Media Channels: infroduction, key
ferms and concepts, sactsl media channgls,
petd] neworking: comdent: creation,  book

amarking and appeegating

IE-08-7016

200 "M - 3.00PM

Locstion and sodial medin, tmcking social

medin campiigng;, social medin markéting;
| rules of enpugement; tooly of the irade,
| sdvantages and chullenges

0-0r-201 6

10100 AM - 1.00 PM

Bl Mirketing: mirodisction, key timms
mngh coneepts, email stratégy und plarming,
atep by step process, tools of the (rude,
advantages and challenges

2.00 PM - 5.00 PM

[Meplay  Adwertizing. Digital  Brond
Strntegies: Other bmporiant elemens of
M channzls
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List of Students (I M.Com/I1l B.Com/BBA/BCA) Participated in Digital
Marketing Certificate Program AY 2016-17

5L Mo, Mume of the Stodent
| ABDUL SAHIL
% 7 | ABHISHEK K
» 3 ABRAR PASHA
4 AMULYA MC
5 ARPITHA SR |
i AYESHA NAIYARA
T BABL §
& BHARGANTY
9 | BHATIIOM PRAKASH
{1] BI Bl RUGAIY A
il |CHARANTHE
12 | DAYANASREEKR
13 | DIGANTHKS
14 | FARHEEN TAl
15 | FAWAZ AHMED
16 | EALLADAKA ADMAN B
17 [KARTHIKR
=) I8 | RASHIF SAJID AHMED KHATIB -
19 | KAVYALUB
3 LOHITH S
2 MANIU SHREE D DESAL
. M MEDHA BHAVE
13 | MEGHANAHS _
24 MOHAMMED ADNAN T.N
35 | MOHAMMED ANWER KHAN
36 | MOHAMMED SAFWAN
77 | NAMBATHA 5.0
t MDA,
29 | NITHINB S |
T PRATEEK L
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6| ARAVIND G

7 | ARPITHA H
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62 | CHANDANM N

63 | CHARVEE R JAIN

64 | CHELA RAM

65 | DAYANAM

66 | DEEKSHA GN

67 | DHANRAIM S

68 | DRUPADHA D

69 | EMMANUEL RAJEEV
M | IHANVI GLUPTA

m KANCHANA K ]
- 72 | KEERTHANA G KOTIAN
73 LAVANYA R .
L LIFAM LIFZA

73 MANO) H.P

76 | MAND) KUMAR G

77 | MEGHASHREES
Vi3 NAGAVEN]Y

70 | PRAJNA PKUMAR
&0 PRANITH SONDA

Bl | PRARTHANA G KOTIAN

82 | PREETHISHREEM
@ 83 | RAKSHA JAIN

34 | RAMYANPATEL

BS | RASHM]

86 | RISHAB SHARMA

87 | ROHITHS

B8 ROOPA S M
2 RUSHYANTH HEGDE N.M

gl SANOEETHA S
9] SANJAY B
L SANJAY M
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87 | PRUTHVIKA G H
188 | RASHMIA S

189 | saLmA A
190 SANTHOSH KUMAR N M
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194 SHYNI ROBERT

195 SMITHA A
196 SUPRITHA J
197 S5YED SHEERAZ
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199 | vARSHA SV

T e o e e fiiderli” mentimed
Lave otrded dre Griflenke

Principal |
PES Institute of advanced Management Sudse
NH 206, Sagar Road
SHIVA MOGGA-577 204,

Scanned with CamScanner



—PES Institute of Advanced Management Studies, Shivamogga—

(Affiliated to Kuvempu University and Recognized by Govt. of Karnataka)

&
= MIS FICOM Engineering Private Limited, Bangalore
g
gThis isto cerlfy that MilMls,__ VERBEZS QURESHT of7m BCA  hagsyocessfully completed
Etheﬂﬂ Hours of Certfication Courseon_PZE27AL MARKETZNG held during 27 - 08 -e/

10 ot-09- 2076 _conducted by PES Institute of Advanced Management Studies, Shivamogga in association with M FICON
m—'.Engineenng Private Limited, Bangalore.
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WIS FICOM Engineering Private Limited, Bangalore
| This isfo cert i HC
This 15 fo certify that MriMs.__ Amaul A of 2 BBA s sucoessfully completed
'Ihe 30 Hours of Certification Courseon = Dz 6 7AL AIARKETZN G held during 0F - 08 - Lot

' {0.0l—09- 2016 condicted by PES Insitute of Advanced Management Studies, Shivamogga in association vith M/S FICOM
Engineering Private Limited, Bangalore,
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